
Think about a story (personal or professional) that moved you to act.
What made this story powerful?
How did it connect emotion to meaning?
What did it ask of you?
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dive deeper

Nonprofits are in the business of inspiring action through connection. A
compelling story doesn’t just communicate; it transforms supporters into
partners. When you tell stories that resonate, people don’t just hear your
message, they feel it.

Consider the stories your organization tells most often.
What themes show up repeatedly?
Whose voices are amplified and whose are missing?
What parts of your mission feel hardest to put into words?

Nonprofit storytelling involves real people and real lives.
How do power, consent, and dignity show up in your storytelling?
Where might good intentions still cause harm?
What values should guide your storytelling decisions?

As a leader:
What story are you telling about your organization right now?
Is it rooted more in urgency or in hope?
How aligned does it feel with your values?


